
The Big Heart of Merthyr Tydfil Business Improvement District 

Business Consultation Findings 
 

196 questionnaires were distributed with 26 returned 
 
 

 

1. Promoting Merthyr Tydfil 
 

The Big Heart of Merthyr Tydfil set out to improve the marketing of the town centre to visitors and 
capture more local spend. The BID promotes the town centre through its ‘We Love Merthyr’ campaign 
and works closely with local radio and print media as well as using social media, especially its We Love 
Merthyr Facebook page. Our We Love Merthyr website includes a business directory to market all BID 
member businesses. We run our own events programme including the Merthyr Chilli Fiesta, Merthyr 
Food Festival and Merthyr by the Sea to attract visitors to the town centre, and we jointly organise and 
fund the Christmas Lights Switch on with the council. 
 

 

Q1a. To what extent do you think the following marketing activities and campaigns have improved the 

promotion of the town centre? 
 

Activity Improved 
a Lot 

Improved 
Slightly 

No Change Not Aware of 
Event/Marketing 

Heart Radio Advertising Campaign including 

promotion of summer events, Saturday car parking 
offer and Christmas campaign 

42% 27% 8% 23% 

We Love Merthyr Social Media including 

Facebook and Twitter promoting events, Merthyr 
Loyalty Card offers and specific campaigns such as 
Love Your Local Market Fortnight, Independent 
Retailer Month and Back to School 

68% 18% 9% 5% 

Big Heart Summer Events including Merthyr 

Chilli Fiesta, Merthyr Food Festival, Merthyr by the 
Sea and Ready Teddy Go 

64% 24% 8% 4% 

Christmas Campaign including promotion on 

radio, in print media and on social media, joint 
funding / organisation of Christmas Lights Switch 
On and organisation of Winter Market & Skating 
Rink 

70% 12% 13% 4% 

Promotional Videos including Merthyr Tydfil 
Town Centre Stories, Going up to Merthyr, Have 
Yourself a Merry Merthyr Christmas, Merthyr Food 
Week, Dining Out in Merthyr and Merthyr Lights  

52% 9% 9% 30% 

We Love Merthyr Website with business 

listings, events information, visitor information and 
links to the Merthyr Loyalty Card website 

45% 32% 18% 5% 

 

Q1b. Overall how satisfied have you been with the marketing and promotion undertaken by The Big 

Heart of Merthyr Tydfil over the last 2 years? 

Very Satisfied 50%  Satisfied 46%   Not Satisfied 4% 
 

Q1c. Looking at the marketing and events programme for the last 2 years, would you like to see it: 

Increase 77%   Remain as present 23% Decrease 0%  
 

Selected Comments 

- There can never be too many events or promotions to help improve the image and socialising 

opportunities for our town. 

- We were very impressed and happy with all the different events leading up to Christmas. 

- None of these have benefited us. They only attract outside business i.e. Farmers Market, 

Continental Market. 

- More event activities to come into the High Street instead of Pendeyn Square and down the 

bottom of town. Aware of the difficulties due to the market. 

- Could have more events in Penderyn Square as they are central and seem to attract large 

crowds. 



 

 

2. Welcoming Merthyr Tydfil 
 

The Big Heart of Merthyr Tydfil currently delivers a range of services aimed at enhancing the experience 
for all those visiting and working in the town centre. These have included a number of car parking 
initiatives over the last 3 years including the funding of the £1 all day Saturday parking initiative 
introduced in 2015.  The Big Heart has also delivered key crime reduction initiatives to provide a safer 
environment for shoppers and workers including the Merthyr Tydfil Business Crime Reduction 
Partnership, the NiteNet Radio Scheme and support to Pubwatch such as arranging training 
opportunities and the Safe Place to Socialise campaign. 
 

 

Q2a. To what extent do you think the following Big Heart of Merthyr Tydfil projects have improved the 

town centre, making it a more welcoming and safe place to visit and work? 
 

Activity Improved 
a Lot 

Improved 
Slightly 

No Change Not Aware of 
This 

Saturday Car Parking Initiative which enables 

drivers to park all day on Saturdays for £1 in town 
centre pay and display car parks 

72% 20% 4% 4% 

Business Crime Reduction Partnership 
including exclusion orders for shoplifters, 
information to retailers on scams and organised 
crime, co-ordination with the Police and business 
crime reduction support 

32% 24% 12% 32% 

NiteNet Radio Scheme linking the key town 

centre licensed premises, the CCTV control room 
and the Police via a mobile radio system 

19% 19% 5% 57% 

Support to Pubwatch including organisation of 

training opportunities for premises owners and staff, 
provision of materials such as Behave of Be 
Banned posters, and Safe Place to Socialise 
campaign    

18% 9% 0% 73% 

 

Q2b. How satisfied are you with the Saturday car parking initiative? 

Very Satisfied 73%  Satisfied 19%   Not Satisfied 8% 
 

Q2c. Overall to what extent do you consider the safety of the town centre during the daytime has 

improved in the last 2 years? 

Improved a Lot 31%  Improved Slightly 35%  No change 35% 
 

Q2d. Overall to what extent do you consider the safety of the town centre during the evening has 

improved in the last 2 years? 

Improved a Lot 18%  Improved Slightly 36%  No change 45% 
. 

Selected Comments 

- I would say the street lighting throughout the bottom of the town centre is extremely poor and 

therefore isn’t a deterrent to people not to commit crimes. Gangs of youths quite often appear 

after 6 and take a while to be dispersed. 

-  More Police presence – their response is very poor.  

- More visits from Police or PCSOs would have been handy over Christmas.  

- Car park initiative has made a difference to business. 

- More patrol, cars around town; moving of the Police Station has had an impact on the town. 

- Town centre still has ‘popular’ hang out spots which can be removed or access restricted which 

will reduce negative groups forming. 

 

 

 

 



 
 

3. Transforming Merthyr Tydfil 
 

The Big Heart of Merthyr Tydfil has been working to make the town centre a more attractive place to 
visit over the last 3 years. Projects have included organising hanging baskets and floral planters at the 
key gateways to the town centre, environmental improvements to the Caedraw roundabout, a shop front 
improvement grant scheme, support with table and chair licenses and the purchase of additional 
Christmas lights. The Big Heart also co-funded the purchase of the town centre’s steam cleaner which 
is operated by the council.  
 

 

Q3a. To what extent do you think the following Big Heart of Merthyr Tydfil projects have improved the 

attractiveness of the town centre? 
 

Activity Improved 
a Lot 

Improved 
Slightly 

No Change Not Aware of 
This 

Summer Hanging Baskets and Floral 
Planters with some 100 hanging baskets and 6 

tiered floral planters (N.B. the council does not 
provide any baskets/floral displays in the town 
centre)  

60% 20% 4% 16% 

Big Heart Shop Front Improvement Grant 
Scheme providing up to £600 to Big Heart 

businesses for frontage improvements – to date 32 
grants have been awarded 

67% 8% 4% 21% 

Enhanced Street Cleansing with the purchase 

of a steam cleaning machine jointly funded by The 
Big Heart and the council to clean pavements and 
remove chewing gum 

44% 32% 12% 12% 

Additional Christmas Lights purchased for the 

newly created Penderyn Square, Castle St, the 
Poundworld building and Redhouse. (N.B. 
Installation costs are met by the council) 

64% 24% 4% 8% 

Support with Table and Chair Licenses 
encouraging more cafes / pubs to provide attractive 
outdoor seating areas 

36% 24% 4% 36% 

 

Q3b. To what extent do you consider the appearance of the town centre to have improved in the last 2 

years? 

   Improved a Lot  Improved Slightly  Not Improved 

Attractiveness  54%    27%    19% 
Cleanliness   48%    32%    20% 
 

Q3c. Overall how satisfied have you been with the appearance of the town centre? 
 

   Very Satisfied Satisfied Slightly Satisfied Not At All Satisfied 

Attractiveness        15%     50%  27%      8% 

Cleanliness         25%     42%  21%     13% 
 

Selected Comments 

- The Christmas Lights at the bottom of the to3n centre were quite often off. Walking into work on a Saturday 

and seeing puddles of vomit everywhere isn’t attractive. There aren’t enough bins down the main High 

Street. 

- Owners of the shops should take more responsibility to keep their premises clean, inside and outside. 

- Thought the Christmas Lights this year were very poor. Not just number but quality as well. 

- The council bins located at the rear of 15 Glebeland Street for recycling collections are always overflowing 

and a complete eyesore for anyone arriving by bus into the town. We have requested that the council 

remove them. They are also a fire hazard. 

- Hanging baskets make a huge difference in the street – brighten it up. There has been an improvement in 

cleanliness. No additional lights or decoration in Glebeland Street. 

- The £600 (for the Shop Front Grant) will not even cover the cost of putting scaffolding up. The Christmas 

Lights are a waste of money. 

- More fines for littering 

- There hasn’t been any improvement to the chewing gum removal. 



 

4. Engaging Merthyr Tydfil 
 

The Big Heart of Merthyr Tydfil has delivered a number of initiatives and projects to assist the 
development of businesses either directly or in partnership with other town centre stakeholders 
including the Big Heart Grant Scheme, mystery shopper exercises, Merthyr Tydfil Energy Action Group 
and the Merthyr Tydfil Town Centre Retail & Hospitality Awards. It also delivers the We Love Merthyr 
Loyalty Card scheme. 
 

 

Q4a. To what extent do you think the following actions and projects have improved the development of 

and communication with businesses in the town centre over the last 2 years? 
 

Activity Improved 
a Lot 

Improved 
Slightly 

No Change Not Aware of 
This 

Big Heart Grant Scheme providing support to 

businesses to undertake energy saving projects, IT 
improvements, security measures, internal 
refurbishment, etc – to date 62 grants have been 
approved 

50% 29% 8% 17% 

We Love Merthyr Loyalty Card which enables 

businesses to offer exclusive promotions and offers 
to card holders  

42% 25% 29% 4% 

Merthyr Tydfil Retail & Hospitality Awards 
celebrating the results of the mystery shopper 
exercise and promoting excellent customer service 

36% 16% 8% 40% 

The Big Heart Bulletin delivered/emailed to all 

BID businesses 3 times a year with an additional 
Annual Review sent out in February/March with 
AGM information 

36% 40% 12% 12% 

BID Website (www.welovemerthyr.co.uk) to 

promote member businesses and provide updates 
on the BID’s work 

40% 44% 8% 8% 

Merthyr Tydfil Energy Action Group to 

provide more cost effective energy via a collective 
purchasing scheme 

25% 17% 13% 46% 

 

Q4b. Overall how satisfied have you been with The Big Heart of Merthyr Tydfil’s business development 

activities over the last 2 years? 
 

 

 Very Satisfied Satisfied Slightly Satisfied Not At All Satisfied 

    38%     46%    12%     4% 
Q4c. Overall how satisfied have you been with The Big Heart of Merthyr Tydfil’s communication with you 

as a BID member over the last 2 years?  
 

Very Satisfied Satisfied Slightly Satisfied Not At All Satisfied 

         38%    58%    0%     4% 

 

Selected Comments 

- Organised seminars to help educate and develop business owners/managers skills. 

- Think the Merthyr Loyalty Card is a great idea and brings public into town centre more, especially 

with parking facilities. 

- We love being part of the We Love Merthyr Loyalty Card scheme. This is a great incentive for the 

town 

- Big Heart grant and BID has been fantastic help for business over the past year.  

- No retail or hospitality awards after 30 years in business on Glebeland Street. 

- The Big Heart Grant scheme is the only big plus that has benefited us. 

- The Merthyr Loyalty Card is a load of rubbish. 

- A lot of work is going on in the town centre. However with shops moving from town and more 

charity shops moving in, it’s not a town worth visiting anymore. Even the market has reduced inn 

size. 

 

http://www.welovemerthyr.co.uk/

